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il eZanalytics

eZanalytics is a tool designed to supplement Google Analytics and help organize
the data based on an eCommerce site’s product taxonomy (breadcrumbs).
eZanalytics consists of three distinct components.

eZ Query

See your eCommerce analytics data organized by product and category. Use this
data to test and optimize the site for higher sales.

e/ Browse

Access to your Google Analytics while you browse your eCommerce site. Access to
eCommerce analytics for every product and mouseover any breadcrumb to see the
total analytics for that category.

eZ Alert

Easily monitor and track thousands of products by watching for significant key
analytics changes as a means of identifying actionable competitive threats.

By now you should have already installed the eZanalytics chrome extension. If not, you
might want to see the eZanalytics setup and configuration instructions. It's also
important to make sure that you've allowed the eZdia team to fully configure your account
on its CrewMachine platform. CrewMachine is reached from the eZanalytics Chrome
extension. It can take a few days to fully crawl the eCommerce site and establish the full
Google Analytics connection. Once complete you should have received an email letting
you know the process is complete.

In this manual well step through each of the different parts of the product
with step by step instructions on how to use this tool. But that doesnt mean
we've addressed every possible question. If for some reason this guide doesn’t
answer your question, please contact us and we'll do our best to quickly get your
questions answered.

Thanks for using eZanalytics.
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Getting Started with eZ Browse

Once the eZanalytics chrome extension has been installed, browse to your website
and click on the icon at the top of the browser. Follow any log in instructions and
you are ready to use eZanalytics.

1.1 Enabling & Disabling of the Chrome Extension

1. Click on the Chrome extension (as highlighted below) to toggle on the
eZanalytics dashboard. This dashboard provides data specific to the page
displayed. On the home page it should display site level statistics and as you drill
down to the product-level the results become product specific.

il eZanalytic:

Hame

Date Range Acquisition Source

s Tatal b

Pages With Sessions:
136 Categories / & Products / 653 Others

Toral 5

Page Performance !

&M
Total Sessions

2. Click on “Active” as shown in the toggle button screenshot above and the
Chrome Extension will become inactive as shown below:

i eZanalytics —

Home / Category eZ Query eZ Alerts

Please turn on eZAnalytics to view data for the page.

® Talk to an Expert
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1.2 Add to List/Tag Function

1. Alist or tagging function is important if you want to track a group of products
and monitor them as a whole. You might want to do a side-by-side comparison
or simply compare the grouping to other categories on the site.

Open any page of your website in the browser & Click on eZanalytics Chrome
Extensionin the & address bar and you will see the “List” section on the
Chrome Extension as shown below.

Q % i B
ml eZanalytics (Acive @)
Home / Category eZ Query eZ Alerts

List -

T

2. Click the down arrow sign at the right hand side and it will get open as shown

below:
Q iy
il eZana |"_~,,-"T ICS (Active @)
Home / Category eZ Query el Alerts
List -
Add to List & View List
_> Enter list name ADD
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3. Enter the List Name you want to create in the text field & click “Add” or you can
select the list name from the drop down and tag that page with that list.

O * ¢ E‘n

il eZanalytics (Acive_ @)

Home / Category eZ Query eZ Alerts

List -
Add to List © T
Homel v ADD

1.3 Navigate through eZ Query

1. Open any page of your website in the Chrome browser & Click on eZanalytics

Chrome Extension & in the address bar and it will get open. In the Chrome
Extension, you will see the “eZ Query” section as shown in the below screenshot.

aQ # B
ilii e Zan a |\:,rT ICS

(Active @)

Home / Category * eZ Query eZ .*lxlertsB

2. Once you click on “eZ Query”, it will take you to the Crewmachine where you
will find more details for this section as shown below.
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1.4 Navigate through eZ Alerts

1. Open any page of your website in the Chrome browser & Click on eZanalytics
Plugin & in the address bar and it will get open. In the Chrome Extension, you
will see the“eZ Alert” section as shown in the below screenshot.

Q # i3

i

il eZanalytics (Active @)

Home / Category eZ Query eZ ﬂlertsﬁ ‘<—

2. Once you click on “eZ Alert”, it will take you to the Crewmachine where you will
find all relevant details for which these alerts got triggered as shown below.

Note: If you open the eZanalytics Chrome Extension on the homepage, then it

will show the total count of all three types that got triggered from throughout
the website, while all other pages will show the count of alerts triggered for that

particular page.
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1.5 Pages with Sessions

Navigate through Different Acquisition Sources & Different Comparative Time Durations

1. To see the Google Analytics data like Total Sessions, Total Orders, Total Revenue,
etc for a particular page of your website, open the page in the Chrome browser &
Click on eZanalytics Plugin f in the address bar. In the Chrome Extension , you
will see the “Pages With Sessions” section as shown in the below screenshot
which will show Google Analytics Data Summary for that particular page.

il eZanalytics (Active_®
Home eZQuery | ez A\e\bm
List v

Date Range Acquisition Source

Last 30 days v Total v

Pages With Sessions:
136 Categories / 8 Products / 653 Others G

8M 143% 155K 10.45% $28.99M 27.9% »

Total Sessions Total Orders Total Revenue

$187.52 459% « $3.84 34
Total Avg. Order Total A

f

2. To see Google Analytics Summary like Total Sessions, Orders, Revenue, etc
across different acquisition sources for the page opened in step 1, use acquisition
sources dropdown as shown below:

205

iiil @2zl T
Home oZ Query o Aler m

Date Range Acquisition Source

Pages With Sessions: | Total
136 Categories / B Products / 85 0rgaric

Note: The specific channels may vary based on how the Google Analytics
account was set up.
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3. To see the comparative data from a particular time frame(Last 30 days, Last 7
Days, Yesterday), use the “Date Range” dropdown as shown below..

iiil eZaralytics

icts / 653 Others

s

In order to see the comparative data for a particular date range, select the “Custom Date” option
in the above screenshot and select the dates as shown below.

il eZ
Date Range Comparision By

Fages With Sessions:

4. The numbers/arrow sign in Red & Green (in the above screenshot) shows
the trending/comparison data and compares it to the previous duration. For
example, if you select yesterday, it compares to the day before but if you select
the Last 30 days it will compare to the previous 30 days. Red implies drop and
Green implies Gain.

1.6 Mouse-over on the breadcrumb

1. Open any page of your website which has a breadcrumb in chrome browser and
you will see @ icon on the breadcrumb. Starting from left, when you bring the
mouse cursor on the @ sign before “Home” as shown in the screenshot, it will
provide the GA summary like Total Session, Total Orders, Total Revenue, etc for
the complete website.

Total Revenue §27.24K 30.06% «
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2. In continuation of the previous step, when we mouse over on the @ sign after
“Home” i.e category page as shown in the below screenshot, then it will show the
sum of the GA Summary parameters like Total Sessions, Total Orders, etc from
all the individual product & category pages belonging to that main category page.

@ Home @ Category Name @ Sub Category Name
Total Sessions 15K 14% a
Total Orders 157 10% =
Tolal Revenue §27.24K B8.8% a
Total Avg. Conversion Rate 1.01% 1.03% =
Visited Prod & Cat 31 Products / 20 Categories

Posrsd by EZﬁﬂ

1.7 Page Performance Elements on eZanalytics Chrome Extension

1. To see the last 30 days trend of Page Performance Elements (Total sessions,
Total Orders & Total Revenue) from a particular page of your website graphical
presentation, Open that page in the chrome browser, and click on the
eZanalytics Chrome Extension & in the address bar. In the Chrome Extension,
you have to scroll down a little and you will see the “Page Performance” section
and by default, it will show the Sessions trend as shown in the below screenshot.

Page Performance (i

15K T:: $27.24K
Total Sessions otal Orders T

Total Revenue

1000

500

27. Jul 3. Aug 10. Aug 17. Aug
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2. In order to see the Total Revenue/Total Orders trend, you need to click on
the “Total Revenue/Total Orders” screen as shown in the screenshot below.

Page Performance (O

15K I 157 T 527.24K g
Total Sessions Total Orders Total Revenue
15
i
10 el i
27.Jul 3. Aug 10. Aug 17, Aug

Also, If you want to see the stats of Total Sessions/Orders/Revenue on a particular
date, you need to mouse over on that date as shown in the above screenshot.

1.8 How to raise a support ticket?

°
-

1. At the bottom left of eZ Browse, you will find an icon similar  to this and when
you click on it, it will take you to the Profile & Setting Page as shown below. In
this page you will find an option for “Help” and once you click on it, it will take
you to the support page, from where you will be able to raise a ticket.

Iili elanalytics D

Homs / Category eZ Cluery ef Alerts
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1.9 How to Logout?

1. At the bottom left of eZ Browse, you will find an icon 2= similar to this and when

you click on it, it will take you to the Profile & Setting Page as shown below. In
this page you will find an option for “Logout”..

il eZanalytics

Active ._‘_]
Home / Category eZ Query eZ A Ier_sﬂ
s ne
t Mame
mail
= Talktoan Bxpert
A Alert Settings
i Help
lerms and conditions
#® lLogout ﬁ
Fowsred by @701
|22 2o

Note: On the same page, you will be able to find other options like Talk to an

expert, Alert Settings, terms and conditions and your profile details like Name,
Email ID, etc.

il eZanalytics usercuise
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2.1 eZ Query

eZ Query organizes key eCommerce Analytics data using the breadcrumb taxonomy on
your site which makes it easy to analyze by Department, Category, and at the Product
Level. Department and Category level data are the sum of all the product pages within.
eZ Query makes it easy to filter, sift, and export your data at any level of granularity.

eZanalytics is designed around the eCommerce Big Six. The Big Six are the six metrics
that provide a fundamental view for eCommerce sites. The first three data points are
revenue, orders and sessions and the second three metrics are all ratios: conversion
rate, average order value, and revenue per session. These six metrics together are
fundamental to the eZanalytics design.

2.1.1 Category-Level Analytics

All data at the category level are a roll-up of the metrics by acquisition channel for
all products in the category. Users can select category level data under page type
as Product, Category, Home & Others from the drop-down list as shown below.

Bl At
B 0 day - = Total -
it Fillers. Mo MNiters applicd -
Froduct
O select all 1752 nems Categary
Homs
] a3 P oy i ' i Conversaon Rats age Oedar & n r 10l
Diher
O nitps Produict HomerAll Pro 1K 144% 4 V%ha 27642 B5% e 029% 45% -~ 5561 24% a S0.16 32% =
1 it e Product Home/All Pro.. 1K 42% « 0 e £1.008 52% = 0.44% Tk~ $209.18 2%~ 5091 g™ -
(] hitps: i Home Medical Masi Home B06 13% » 28 385% > SBTIK 134 a 4.62% 1% S31397 11k E14.57 0% a
] hitps:ihew Product Home/Huma... 585 606% = 0 - 0% £0.00 0% 0.00% 0% $0.00 0% 5000 0%
O  hitps: i Product Homeall Pro 530 281% a i 50.00 0 0.00% o S0.00 0% 50.00 0%
| hitps: i Product Micksy Mous  Home/All Pro.,. 356 23% = 0 1005 . S0.00 100% = 0.00% 1005 50.00 100% - 50.00 100% =
] hittps eew Calegory HomeFace 373 4% a 4 $19595 3%~ | 124% 1%~ $48 99 53% ~ 5061 o5%
] hittps:iiww Product HomeiOrgani... 318 221% .. 1 100% - S44224 GAT e 1.26% 9% e SB5.568 224% a 31.068 101% =
O hitps: iivew Product HomeHuma 302 48% - 0 % 2000 0% 0.00% o $0.00 o 000 0%
[ htps:iivew Product HomeHuma... 267 28% « 0 % $0.00 0% 0.00% 0% 5000 0% 5000 0%

Page 1 of 176 10 hd
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Sessions

A session is a group of user interactions with your website that take place within
a given time frame.

Orders

Ecommerce data is composed of orders and item data. Order data is made up of
the information collected about each order that occurs on your site.

Revenue
Revenue is the total amount of income generated from a website page.

Conversion Rate

Conversion rate is defined as the number of visitors to a website that completes
a desired goal (a conversion) out of the total number of visitors.

Average Order Value

Average order value (AOV) tracks the average dollar amount spent each time a
customer places an order on a website.

Revenue Per Session

Revenue Per Session is a measurement of the amount of money generated each
time a customer visits your website.

2.1.2 Page-Level Analytics

Similar to Category Level Analysis, you can export the top 6 eCommerce
analytics metrics by acquisition channel for comparative analysis. Users can
select product level pages under page type drop-down list.

ilil eZanalytics usercuice
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2.2 eZanalytics List

Easily organize any group of products or categories and provide both a Group
Summary and a Product Drill Down.

1. Choose any page that you would like to add in a custom list. Click on any record
from the eZ Query board as shown in the below screen.

Hit Filtars: Mo filters applied -

O uRL L 4 it ¢ R g ;i R
[ hitps thaw Product Test A Haorreiall Pra 1K 8326 0.2 - L S0 1E

O hitps faw Product Cantrol Homeial Pro 1K g K 0 24% 520919 1

m| Test & Hame i ] K - 1 62% - 139 - $14.51 a
O Tesl B HomerHuma. . - ¥ 20.00 i} ¥

O nttps. s, Product Contro Homeradl Pro Qo 0.00 ., S0.00

[ ntpsiwe.. Producl Test B Homelall Pro. 356 H%- 0 100% = §0.00 100% - o 100 ¥

I {11} Cat HormelFace 2108 05 41 % a0 a0

i Fliters. No Mitars applied -

_1 Belect all 1752 items o0T
[ | ‘uRe Page Type Lists Calegory

Overview Analytics Notes
] hitps:thwn Proguct Hom

. s T
NEpS:AwwW Proguct Hor Oveniew
[0 https:/ww Home Medical Masl  Homg URL  nrips ivwaww. cetiolue. comdproaucts/face-shiaid-win-arapa
] hitps:hww Product Home: Page Type  Product
[ nipsiww Proguct Hore ) Lists
[ Nipsmw Proguct Mickey Mous  Homi s ;
Category HomelAll Products
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3. Scroll down till end and click on the Update button to save the list.

Notes

Comments

2.3 Time Selection

Select Display Period to choose between yesterday, the last 7 days, or the last 30 days.
By definition, any comparison data uses the previous identical time selection. It helps

the user to get more updates about your Query View. You can select the time period.

1. Click on the date range box.

CREW
machine

wilts

eZ Query eZ Alerts

B8 Last30days « = Total -
Last 30 days

Last 7 days Ba{—-—_— 2 .
Yesterday

Custom date

2. Select one of the options from the drop down like Yesterday, Last 7 Days, Last
30 Days, or Custom Date as shown in the above screenshot.

ilil eZanalytics usercuice
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2.4 Acquisition Channel

eZanalytics segments all page-level traffic by Acquisition Channel pulling those
directly from the Client’'s Google Analytics account and the specific channels can vary.
Segmenting traffic is the process to explicitly see your different traffic sources.

By Traffic Type:

To see Google Analytics Summary like Total Sessions, Orders, Revenue, etc across
different traffic channels like Organic, CPC, Referral, Email or Total, etc. for the
page-level, use Traffic Dropdown as shown below:

CREW
machine
wis
eZ Query eZ Merls
8 Last3odays - |E
| otal
Wt Flzers: No filters appliea | Refaral List
Emait (
ey s 5 Cpc
| Select all 1752 tems
Crganic
|: LURL -..'|._’-.". Typd . CHiegory Sessions Crdars Hevenua Conversion Rafe Average Ordar Value Revenue Per Spssion
Facebook
[ ntps:iwn Product Bhimedll Pro., 1K 144% 4 ha 522642 5% - 029% 45% - 5536.51 -

Note: The specific channels may vary from this example depending on how the
Google Analytics account was set up..

2.5 Custom Search

It helps the user to choose a search field based on specific requirements..

1. Click on the filters dropdown and you will find Custom Search Option.
eZ Query eZ Alerts

B Last30days ~ @ iE Total -

it Filters: No filters applied « Page 2 E - Lists

Custom search
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2. Once you click on Custom Search as shown above, you will find Select an Option
section as shown below.

it Filters: Custom search -

ftems matching | Al ~ | of the following

+ Add Rule | =

Save Search Ciear

3. Select the required option from the drop-down to filter.

eZ Query eZ Alerts

B Last30days ~ = Tot

&
4

fit Filters: Custom search -

Items matching| Al ~ | of the following:

eZanalytics D

URL
I Page Type Sidar
Lists (

Category
Sessions

]| Orders Lists Category Sessions Orders Revenue
Revenue

Ol Home/All Pro... 1K 144% = 4 33% a $226.42 65% a
Conversion Rate hd
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4. Select the condition you would like to use for the custom search from the
drop-down and based on that, provide a value as shown below and click on the
Search button to see the filtered results.

eZ Query eZ Aleris

B last30days - = Total -

it Filters: Custom search -

Items matching | Al s of the following:

Sessions - Less Than
Between
+ Add Rule | -
Contains
m Save Search (i Equals
Greater Than
Less Than

[0 select all 1580 items Does Not Contain

J | URL Page Type Not Empty
Does Not Equal

Product

[J  httpsifww._.

Ly

e

e ——

Sessions Orders

IIPro... 9 80%a 0 0%

2.6 Other Useful Options

2.6.1 Reload

Revenue

50.00 0%

It helps the user to refresh eZanalytics Query view data at any duration.

il eZanalytics usercuise
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2.6.2 Choose Column

It helps the user to add or remove desired columns based on report requirements.
Users can use 'select all’ options to select all columns in a single click.

1. Click on the Choose Columns button.

2. Click on the columns checkbox, which you would like to see and click Save.

Reigad | Choose Coiumns | BExport

Helect All

| Fanalytics 1D
| '-{L
Hage Type

. B~ I I

Qategory
JESSONS

rers

(<IN RN RN << < <]
=
o

evenue =

He=

2.6.3 Export

It helps the user to export data from the selected list of items. Select the items
you would like to export and click on the Export button.

—

o
o =
a
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2.6.4 Share

1. From eZ Query Dashboard, select any record and click on the Share button
as shown below:

Message

2. Enter email addresses separated by comma in the “To” field, write a message
in the “Message” field and click “Share eZ Query” as shown below and it will
get shared.

Share

To

Message

Share e Query Access and Records.

share ezauery I S

Note: If the person with whom you shared the eZ Query records does not have
access to eZanalytics, then they will receive an invitation to Join eZanalytics in
their email inbox and with that they can sign up for eZanalytics.

ilil eZanalytics usercuice
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3.1 What are eZ Alerts?

An eZ Alert in eZanalytics is a custom-defined trigger that notifies you after a
significant change in key metrics; sessions, orders, or conversion rate. And it can do this
for any product or category.

The eZ Alert system is easy to use and configurable. You can set different kinds of
alerts in eZanalytics to keep track of your eCommerce store pages like:

—

If conversion rate decreased or increased by x% for a product page or category.
If sessions decreased or increased by x% for a product page or category.
If transactions decreased or increased by x% for a product page or category.

INNIVENN

If revenue decreased or increased by x% for a product page or category.

Alerts help you to make informed decisions based on the available information.

3.2 How to Access eZ Alerts in eZanalytics?

eZ Alerts can be accessed through browser Chrome Extension or directly accessed
through eZanalytics on the CrewMachine platform.

Alerts on Browser Chrome Extension

ml eZana |‘_y"TE CS (Active @)

Home / Category eZ Query eZ AlertsB |

Alerts on CrewMachine
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3.3 Types of Notifications

eZanalytics have three types of notifications including conversion, traffic and

transactions.
Add New Alert
Name* Page Type
Conversion Rate -(—
— VARIATION
Transactions

VARIATION_BY COMPARISON_BY

Freguency
[ Daily

] Weekly

3.4 eZ Alerts by Page Type

eZ Alerts are designed to track product and category pages of an
eCommerce website.

Add New Alert
Name* Page Type
Both
Channel ) Category
Product
VARIATION BY COMPARISON_BY
Frequency
[1 Daily
] Weekly

il eZanalytics usercuise
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3.5 eZ Alerts by Traffic Channel

eZ alerts are designed to track all different sources of traffic like Organic, Paid, Email,
Referral etc.

Add New Alert
Name* Page Type
Channel VARIATION
Total
Crganic COMPARISON_BY
Email
(nore)
Social E
I Rererral
! Adbanner
-

Cancel Add New Alert

3.6 eZ Alerts Variation

eZ alerts have three variations which are used for setting up the alerts to track the
increase or decrease or both of traffic, conversion, transactions.

Add New Alert
Name* Page Type
Channel VARIATION

) Both
VARIATION_BY |

Decrease

Increase

Frequency

[ Daily

1 Weekly

il eZanalytics usercuise
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3.7 eZ Alerts Time Period

eZ alerts could be set for three different time periods like Last 30 Days, Last 7 Days
and Yesterday.

Add New Alert
Name* Page Type
Channel VARIATION
VARIATION_BY COMPARISON_BY
1
Last 30 gays
Frequency Last 7 days
O Daily Yesterday
0 Weekly Custom date
3.8eZ Alert ID
eZ alert ID is an alert identifier which uniquely identifies any specific alert in CM.
Rule |D <
4
2
10
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3.9 eZ Alerts Count

eZ alerts count is the number of times an alert has been triggered and recorded.

Alert Count

10
A E

24

3.10 eZ Alert Date

eZ alert date is the date when an alert gets triggered.

Last Alert Date

16 Aug 20 _(_

16 Aug 20

il eZanalytics usercuise
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3.1 eZ Alert Status

eZ alert status shows the condition of a particular page, if it's Optimized or Not Optimized.

Status

Aclive

<—

Active

Inactive

3.12 eZ Alert Setup Process

To set up an eZ alert in eZanalytics, please follow the following steps:

1. Click on the “Add New Rule” button in CrewMachine platform.

2. After Clicking “Add New Rule”, Alert rule screen will get open as shown below.

Add New Alert

Name* Fage Type
Channel VARIATION
VARIATION BY COMPARISON BY

Frequency
[T Baily

[ vmakly

]

il eZanalytics usercuise
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3. Select the Notification Type as conversion, traffic or transaction.

Add New Alert

Notification Type Page Type

Conversion Rate é

Traffic Variation

Transactions

Change (%) Comparison By

4. Select the Page Type as Category, Product or Both.

Add New Alert
Notification Type Page Type
) Both
Channel | Category
Product
Change (%) Comparison By

Cancel Add New Alert

il eZanalytics usercuise
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5. Select the Channel from dropdown such as organic, paid, referral,
email or Total.

Add New Alert
Notification Type Page Type
Conversion Rate X - Both X~
Channel Variation
|
Total
Referral Comparison By
Email Select an Optic -
Cpc
b

Cancel Add New Alert

6. Select the Variation as increased, decreased or Both.

Add New Alert
Notification Type Page Type

Conversion Rate X~ Both v
Channel Variation

Total

ﬁ Both
Change (%) Decrease
Increase

Cancel Add New Alert

il eZanalytics usercuise
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7. Enter the value for change % you would like to consider as notification.

Add New Alert

Name* Page Type
Channal VARIATION

Trtal
VARIATION_BY COMPARISON_BY

8. Select Comparison By the time period as Last 30 Days, Last 7 Days or Yesterday

10 e
Hame" Fage Type
I
Channel VARIATION
' variaTion BY COMPARISON BY
)
Frequency l

9. Select Alert frequency as Daily, Weekly, or Both by selecting the check box in
front of Daily or Weekly as shown below:

A Mew Alen
Name* Fage Type
wersion Rate - ol
!
Channel VARIATION
Tota % w Decreaza
VARIATION_BY COMPARISON_BY
1 Las? 20 days
Frequency
%8 [0 Daiy
Wieekdy
o Add New Alerd
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10. After providing all details, Click on the “Add New Alert” button to complete
the alert setup and it will get added to the Alert Screen.

3.13 Edit an Existing eZ Alert

1. From the Alert Screen in Crewmachin, Click on three dots from last column of
Alert table as shown below
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2. After clicking three dots, you will see below 3 options as Edit, Active/Inactive
& Duplicate.

Reload Choose Columns

Last Alert Date

AClivelinacive
154

Duplicate
16 Aug 20
16 Aug 20

3. Click on Edit and you will see below screen.

Edit Alert
Notification Type Page Type

Conversion Rate w Both C -
Channe! Variation

cpe nCrease -
Change (%) Comparison By

5] Last 7 days X

cancel | [RELT =14

4. Make necessary changes and click the Edit Alert button as shown in the
above screenshot. After clicking Edit Alert button, you will see a message as

|nfnrm3+inn 1indAatad Ciirraccfiillv at tha tAn rinht ~Arnar ac chAwn hnlow
caEw = = a [

" - =
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3.14 Active/Inactive an eZ Alert

1. From the Alert Screen in Crewmachine, Click on three dots from last column
of Alert table as shown below.

2. After clicking three dots, you will see below 3 options as Edit, Active/Inactive
& Duplicate.

Reload | Choose Columns
Last Alert Date

164 =

Edit

.
.
'

A Active/lnactive ﬁ
164 .

Duplicate

16 Aug 20

16 Aug 20

3. Click on Active/Inactive button in order to set the alert to Active or
Inactive. The eZ Alert will then display a confirmation message in Green as
Information Updated Successfully at top right corner as shown below.
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3.15 Duplicate an eZ Alert

1. From the eZ alerts Screen in Crewmachine, Click on three dots from last
column of Alert table as shown below.

:

2. After clicking three dots, you will see below 3 options as Edit, Active/Inactive
& Duplicate.

Reload Choose Columns

Last Alert Data

it
107 it
Active/inactive :
164 :
Duplicate h
16 Aug 20 :
16 Aug 20
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3. Click on Duplicate and you will see below screen.

Duplicate Alert

Notification Type Page Type
Canversion Rate B Both X -
Channel Variation

= Increase

Change (%) Comparison By

Last 7 days

Cancel | Duplicate Alert
|

4. Make necessary updates and click on Duplicate Alert. Once you click on
the Duplicate Alert and if it is unique, you will see the Information Saved
Successfully else if a similar Alert is already present in the Alert System, you
will get an error message as “Duplicate Alert Rule Found” and it wont allow
you to Duplicate as shown below:

>
| 4
L[}
e
ili
o

Duplicaile Alent
Notification Type Page Typs Reload | Chonse Colume
S Comversion Rate - oth
Channe! Variation = !
= . Aciris
atal Change (%) Cempanson By 94 Actmre BAug 20
ast 30 days
d
e
M Dupiicate Alert
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3.16 Browse By URL

This feature enables you to see URLs for which all alerts got triggered and other
relevant information related to those URLs & Alerts as shown below

3.17 Share eZ Alerts Report

1. Go to “Browse By URL” section and select the eZ alert reports that you
would like to share as shown below.
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2. Click on the Share option on the right as shown in the above screenshot and
you will see below screen.

Share

To
|

Message

3. Enter your colleague email address in the To section and write a message as
shown below and click Share.

Share

To

e

Message

Check these eZ Alert reports.

4. They will receive an email in their inbox to see these reports. Note, in order to
access any report related to eZanalytics, your colleague should have access
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to the eZanalytics as well as Google Analytics else they won't be able to
access these reports.

3.18 How to act on different notifications

Based on the eZanalytics notification type, you could optimize the low-performing
eCommerce pages. Below are the details:

If Conversion Rate Has Dropped - Conversion rate is usually associated with page
quality. So, having a well structured web page, helps in improving the conversion rate.
The key elements to check are:

Detailed product copy including the key features and attributes.

Good product images and videos

Product FAQs

Free shipping and specials offers

Good shopping cart experience

Show contact info and offer live chat

Good site filters

Product reviews

Clear, big calls to action etc..

Optimizing the above elements of an eCommerce page facing conversion rate drop
will help to recover and improve the performance.

If session has dropped - There could be different prospect of session drop like:

Is the decline a sharp, sudden drop-off, or a slow and steady decline?
Did the traffic only dip for a few days?

Does it look like the traffic is beginning to recover on its own?

if the drop was sharp, sudden, and isn’t recovering then the website could be suffering
from a Google penalty. However, if the dip only lasts a few days and looks like it’s
recovering on its own, the website may have just had connectivity issues that were
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fixed over a few days.

To improve the performance of an eCommerce page facing sessions drop issue, you
should analyze the following:

Check out the Google algorithm changes
Check out the search console for any penalty
Check out the backlinks losses

Check out the targeted keyword’s ranking trend. Lower search rankings that
in turn lead to traffic drops.

Fix Page Redesign/Updates Issues

Fix Technical SEO Issues

Fix Low Quality Content. Google punishes low-quality content and rewards
high-quality content.

Fix the Meta Title and Description to improve the CTR.

If transaction/order has dropped - Decrease in transaction is the most critical metric
to observe and fix. You should consider the following to improve the conversions on an
eCommerce page:

Re-analyse your landing page experience.

Improve the shopping cart experience of users.

If the account creation process takes too long or there’s an issue on the
payment page, we should fix it.

Send a pop-up or email notification to website visitors, offering a discount.
Optimizing or simplifying the checkout process.

Make the page more user friendly via adding the conversion content on the
product page including the enhanced product images/videos, description,
specifications, attributes, fags etc.
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Need more help?

Click Here


https://ezdia.freshdesk.com/support/tickets/new
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